HISTORICAL METRICS 2013-2017

Page ref a3 4 15 2018 2017

Creativity
Commissioning success
Originated content spand (£m) &5, 104 479 430 455 5 510
Engaging audiences
Portfolio high peak-time viewing share (8-11pm) 12.4% 12.5% 129% 12.5% 12.7%
Portfolio viewing share ABC1s 11.3% 109% 11.0% 10.8% 10.8%
Portfolio viewing share 16-34-year-olds 85 16.7% 17.0% 16.5% 16.2% 16.4%
Channel 4 viewing share B4 £.1% 5.9% 59% 59% 5.9%
Portfolic viewing share 84, 105 11.0% 109% 10.6% 10.5% 10.5%
Portfalic 15 minute reach B3 B&.B% B5.2% B3B% B3.5% £1.4%
Digital VoD views (m) B4 475 492 512 &20 719
Registerad viewers (m)’ 58 10.2 1.3 131 47 16.6
1 Registered viewers are net of duplicate and active users within the last two years.
Sustainability
Financial metrics
Corporation revenue (£m) 137 F08 38 777 395 260
Digital revenues (£m) &1 &3 a2 102 124
Content and marketing spend (£m) 148 £49 651 485 750 722
Content and marketing spend and surplus/{deficit) as a percentage of

revenue 70% £79% 73% 5% 73%
Year end cash (£m) 141 238 222 252 215 190
Mon-advertising and sponszorship revenue (£m) &2 &9 54 56 &3
Pre-tax surplus/{deficit) (£m) 139 (1&) 4 26 (15) (17
Ad sales measures
Sales House SONAR 175 26.3% 259% 26.4% 26.6% 261%
Advertising and sponsorship revenue {£fm) 104 B4& 847 525 738 897
SOCI portfolio high peak-time (8-11pm) 18.7% 19.1% 19.7% 19.1% 18.7%
S0OCI portfolio ABC1s 17.0% 18.2% 18.5% 179% 17.5%
SOCI portfolio 16-34-year-clds 23.3% 23.3% 22.5% 21.5% 21.4%
SOCI portfolio 17.1% 16.6% 16.2% 15.6% 15.4%




Historical metrics 2013—-2017 continued

2013 4 015 2006 2017
Performance versus competitors
Portfolio viewing share
Channel 4 1Nn.0% 10.9% 10.6% 10.5% 10.5%
BBC 32.4% 331% 328% 321% 31.6%
mv 231% 22.0% 21.2% 21.3% 21.7%
Channel 5 6.0% 59% 6.0% 6.2% 6.5%
Source: BARB zll individuals
Portfolio high peak-time viewing share 8-11pm
Channel 4 12.4% 12.5% 129% 12.5% 12.7%
BBC 32.8% 333% 33.0% 321% 31.3%
mv 249% 24.0% 229% 23.5% 23.6%
Channel 5 1.2% 10% L1% 1.3% 1.5%
Source: BARB zll individuals
SOCI portfolio
Channel 4 17.1% 16.6% 16.2% 15.6% 15.4%
v 38.3% 36.2% 349% 34.4% 34.5%
Channel 5 9.7% 7.5% 9.3% 9.2% 9.4%
Sky 21.7% 25.6% 24.7% 24.8% 25.5%
Source: Mediaocean
SOCI portfolio ABC1s
Channel 4 19.0% 18.2% 18.5% 179% 17.5%
TV 356.4% 34.6% 33.7% 33.7% 34.0%
Channel 5 B9% B.7% 8.5% B.&% 8.8%
Sky 22.6% 25.8% 24.0% 23.6% 24.0%
Source: Mediaocean
SOCI portfolio 16-34-year-olds
Channel 4 23.3% 23.3% 22.5% 21.5% 21.4%
TV 27.3% 26.3% 26.2% 27.3% 28.8%
Channel 5 8.0% 17% L&% B.4% 8.4%
Sky 277% 301% 26.4% 25.5% 24.8%

Source: Mediaocean



HISTORICAL RECORD

2008 2009 2010 201 202 2013 204 205 2014 2017
fm fm fm fm fm fm fm fm £m £m
Consoclidated results
Revenue 506 830 735 241 725 208 38 79 F93 260
Operating surplus/

(deficit) (n 4 49 1 (29) (15) 4 24 (18) (25)
Met financial income/

{expense) 14 (2) 2 2 1 (1) (1) (m - (1
(Gain on sale of investment - - - - - - - - _ -]
Share of profit/{loss) in

joint ventura (3 - 3 2 1 - 1 3 3 1
Surplus/(deficit) before

taxation 10 2 54 45 27 {18) 4 28 13) (17)
Taxation (8 (2) (15) (10) - 1 (1) - (3) 2
Surplus/ideficit) for the

year ) - 39 35 @7 (15) 3 26 (18) (15)

All figures are shown in accordance with IFRS.

Advertising sales

2008 2009 2010 2m 22 2013 2014 2015 2014 2017
fm fm fm fm fm fm fm fm fm £m
Channel 4 Sales House 790 707 219 239 - a5 &7 1,047 1,056 1,002
Other 2,487 2179 2490 2442 2.430 2616 2770 2922 2508 2,830
Total broadcast 3,277 2,884 3,309 3,381 3,346 3,551 3,737 3,969 3,964 3,832
% % % % % % % % % %
Channel 4 Sales House
share 241 245 248 278 274 263 259 264 265 261
Cther share 759 755 752 72.2 724 737 741 FEX: 734 73.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Audience share (portfolio)
2009 2010 201 202 2013 204 2015 2014 2017
% % % % % % % % % %
BBC 335 326 329 329 336 324 331 28 321 31.6
ITV 232 231 229 23.1 224 231 220 212 21.3 21.7
Channel 4 excluding 54C 1nsa s 114 Mna 1.5 .o 109 10.6 105 10.5
Channel 5 61 6.1 59 59 6.0 &0 59 &0 6.2 6.5
Cther 254 267 269 265 265 275 281 294 299 29.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Source: BARE all individuals
Audience share
2008 2009 2010 201 202 2013 204 2015 2014 2017
% % % % % % % % % %
BEBC Onea 218 209 208 207 213 21.0 217 219 220 21.8
BBC Two 78 75 59 (. &1 58 &1 57 59 5.8
TV and GMTV 1584 17e 170 166 15.7 16.2 15.6 150 154 15.5
Channel 4 excluding S4C 81 74 70 568 5.6 6.1 5% 59 5% 5.9
Channel 5 5.0 49 4.5 4.4 4.5 4.4 4.4 4.2 41 4.2
Cther 389 414 43.8 449 45.8 445 463 473 467 46.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Source: BARB all individuals



