Historical metrics 2016-2020

Fagurat EL Ea 28 E 020
Creativity

Commissioning success

(wiginated content spend (£m) aB 501 50 438 453 370
Engegingavdiences

Portfalio high peak-time viewing share [E-11pm) 1285 2% 128% B E%
Portfalio viewing share ABC 1S W0LE% nE% 4% 100% W%
Portfalio viewing share 16-34-year-alds ag 1625 A% THI% 157% 7%
Channel 4 viewing share as HEM hE% 1A% SEM 9%
Portfolio viewing shane as ] 0E% 2% 2% W%
Portfolic 15-mirute reach an 3.5 = Ta.rE THE% T30%
Frogrammes streamirg views {m) BT 3s E20 TH El =] oE ] 1,253
Registered viowers [m)’ 24 143 .13 =11 7232 2400
T Angtared et of ard it it L b o

sustainability

Financial metrics

Emp:ra.ﬁcn reverwe [Emj) il=1] =935 S0 k= =] h: 21 o34
rigital advertising reverue (£m) 151 B2 W00 il iC5] 151
Hon-advertising revenue 1= 7 3 a1 73 B4
Content spend {£m) =l B35 LK =7 S0 322
Year-ond net cash reserves [Em) 1868 15 a0 180 137 21
Pre-tax surplus[deficit) {£m) 1E1 =1] nm L] [#i:1] 74
Ad sales measures

Lirear advertising rewenue [Em) =1 Ed44 TES TT4 TET aEY
£0C| portfolio high peak-time (E-11pm) il ] BT 3% 176 1B.I%
50| portfolio ABCYS 17Es TIS5% % 1625 WI%
5001 portfolio 16-348-year-olds I T 20.8% POEH 3%
£0C| portfolic ToES =Pk 4% HIEE %




Historical metrics 2016-2020

(continued)

me 2007 08 20 1m0
Performance wersws competitors
Portfolio viewing share
Channal 4 ] 105% IR e T
BELC bl e Ha 0% TS IR
I N=E g b A3T% AT 22T%
Channel 5 B GO% 83% =B [
Sowrce: BASH sllindividusls
Portfolio high peak-time viewing share 8-11pm
Channel 4 125% 1% 126% | ] T2E%
BEC 3218 3% TR0 203N I34%
I 2350 I206% IR .65 2E%
Channel 5 [k T5% L% 3% a8.0%
Sowrce: BASH sllindividusls
S0C| portfolio
Channel 4 T =T 4% M4EE T
I 24.47% 345% 36T% 3LTH 34.85%
Channel 5 I 4% a3% 0% -1
Sky 24.B% 255% 6T i ] 4%
Sowra: TachEdgm
SOC| portfolia ABC1S
Channal 4 TRE% TESH TR 163 MWI%
I A2TH 240% % 353% 347T%
Channel 5 BEN Ba% a.8% 8.5 D%
sky A3E I4.0% 24.7% 2007 I3
Y Semalan Kay Parformason ndicainn on pages 134 1o 195
Sowra: TachEdgm
S0C| portfolio 16-34-yemr-olds’
Channal 4 by FlAa 20.8% 20N HNIF%
v ITH% IB8% 374% 32.9% I00%
Channel 5 B4 2.4% a.0% 8.0 BI%
sky 2007 4.8% 4T 20TH ITE%

1 Samalon FKay Parlommaros hdicston on pagex 134 o128
Sovrta: TachEdgm.




Historical record

0m Imz FL L 0 F ] M Fo e ma T
In Im in Im fn Im £n Im fn Im
Consolidated results
Rewanue a4 225 08 238 a3 955 60 I a5 G934
Operating serples{deficit) 21 =3 =] 4 a4 8y [F=1] a8 27} m
Het finarcial income{expense) 2 1 (] m i - (] - (] [Fi])
Gain on sale of investment - - - - - - B 1 2 -]
share of profit-{loss) in joint ventures
irvesEmerits 2 1 - 1 3 3 1 - [#4] -
Fairvalue loss on joint wenture - - - - - - - (1] - -
Gain on bargain purchase - - - - - - - 3 -
surplus{deficit) before taxation 43 [=T] (=1} 4 L] (k=] (17} 3 -] ™
Taxation oy - 1 m - 3 2 2 1 ]
SurplusAdeficit) for the year 35 {z7 (=1 3 20 {18} (L] E (23} &3
All figures are shovam in sccordance with IFRS.
Advertising sales
0m amz s k0 s e ko me mg mz
in tm tn fm £n tm £n tm £n I
Channel 4 Sales Howse 1008 1,060 1,036 1073 1 1203 TIEE 11EZ 11E 1047
Total TW market 373 3,808 3,938 485 44T8 4487 4342 4344 4351 3,098

Sovrca [Tatal T Marteil Thinkboa Chorral 4 Salee Fousa nevarone g haasd o miemal dats aed nouce

errabarol revarca rimime st induded n ik Thinkbea Tol T mareet

Ausdience share (portfolio)

aon amz a3 o s me o me ama ol

= = = = = = = = = =

BEC 329 Exld 324 EEA | AZE 371 L] A0 307 1
v fech 274 fech| 720 nz M3 e ) el ] 232
Channel 4 excluding 54C T ns no Lk o k] {1 Wt 1] 1
Channel 5 539 1] (1] 5.9 1] [ % %] 3 3] a7
other w111 05 o] 281 794 3.4 a7 5.4 287 FET]
Totsl W0 1000 000 1000 1000 10000 1000 1000 1000 1000
Sowroa: BANE ol individuals
Audienos share

on amz ma 0 o e o b ama 0

%= = = = = = %= = = £

BEC (e 207 3 10 nT P L] 2.0 TLE E 20 n3
BELC Two .1 61 HE &1 57 53 HE HE 57 5.0
ITW and GMTV LT =T 163 =1 150 4 -T] " 1] \7
channel 4 excluding 54C BE .7 3] 5.3 59 53 59 59 SE 55
Channel 5 44 4.5 a4 4.4 43 41 a3 a0 4.0 43
other 448 458 465 48.3 473 467  AGE Am1 47 4682
Total W0 000 MO0 1000 1000 100U0 1000 1000 100u0 1000

Sovrca: BANE sllirdividuals




