
Challengers
We are

Champions
We are

Youth.
Diversity.

Education.
Talent.

Creativity.

Creators
We are

TV.
Film.

Digital.

Voicing alternative views.
Experimenting and taking risks. 

Provoking genuine debate and change.
Shaping culture. 

Telling today’s full story. 

We are

Commercial
We act commercially  
in order to deliver our  

social impact.
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Channel 4 is a unique and distinctive part of the UK. Publicly owned 
but entirely commercial and self-sufficient, our public-service 
remit  mandates us to take risks and offer alternative programming,  
commissioning all of our programmes externally.

We’re a network of 12 television channels plus a streaming platform, All 
4. We have the youngest-skewing PSB channel in the UK – and we reach 
more 16-34-year-olds than any other commercial broadcaster across TV 
and streaming. Through Film4, we back creative excellence and invest in 
British filmmakers, to huge critical acclaim – Film4 films have produced 
138 Oscar nominations and 35 wins in our 37-year history.

We bring to life new creative ideas and, in the process, create thousands  
of jobs and support hundreds of independent production companies  
across the UK.

Channel 4:

Channel 4 Factsheet March 2020

Key stats (2018):

10.2%
viewing share

15.9%
viewing share among 16-34-year- 
olds – the only PSB to have greater 
share of viewing of 16-34s than 
general population

85%
Channel 4’s portfolio reach  
of all UK individuals per month  
on average – or 51m people

TV

77%
Channel 4’s main channel reach  
of all UK individuals per month  
on average – or 46m people

915m
programme views on All 4

20m
viewers registered on All 4

70%
of 16-34s in the UK are  
registered on All 4

Digital

13k
hours of content available  
on demand (June 2019) –  
versus 5k on BBC’s iPlayer

Financials

£662m
total content spend – the third  
highest in Channel 4’s history

£489m
originated content spend

£975m
total corporation revenue

£138m
digital revenue, making  
up 14% of total corporation  
revenue

Social

1st
biggest channel on Facebook globally

E4 has the biggest Facebook  
page of all the UK broadcasters

10bn+
Channel 4 brands achieved more than 
10 billion views on social media in 2018

87%
of Channel 4’s social media  
audience is aged under 35

GLASGOW

LEEDS

BRISTOL

have always been at the heart of Channel 4’s 
mission. Our ‘4 All the UK’ plan is the biggest 
and most exciting change in our history,  
as we supercharge the impact we have in  
all parts of the country.

Inclusion
and diversity

3,000
estimated number of new 
production jobs in the  
Nations and Regions economy 
supported by 4 All the UK

MANCHESTER

LONDON

FACTS



Channel 4’s biggest show  

The Great  
British  
Bake Off
reached more 16-34-year-olds 
(6.8 million) in 2018 than ITV2’s 
Love Island (6.7 million).

N
ex

t o
n 

Adult Material: Set 
in modern Britain, Adult 
Material delves inside the 
porn industry from the 
perspective of a woman who 
has been working in it her 
entire adult life.

The Steph Show: At 
the heart of Channel 4’s 
daytime schedule, The Steph 
Show will feature a mix of 
entertainment, lifestyle and 
light current affairs with 
guests from the worlds of 
showbiz, politics and beyond.

Duncanville: An 
animated family comedy 
centred around a 
spectacularly average 
15-year-old boy, and the 
people in his world.

Bake Off: The Professionals: 
Twelve professional duos from 
across the U.K. go head to head 
in a series of competitive heats 
judged by celebrated pastry 
chefs Cherish Finden and Benoit 
Blin, testing their professional 
ability and allowing them to 
showcase their creative flair.

Murder in the Outback:  
This new four-part series 
will explore the details that 
surround this infamous case 
and ask fresh questions about 
a story that has remained 
in public consciousness for 
almost 20 years.

The Write Offs:  Uplifting 
new two-part series hosted 
by Sandi Toksvig exploring 
Britain’s low adult literacy rates 
and offering a group of adults 
a lifechanging opportunity to 
overcome the one thing that 
has always held them back.
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UK adults rank Channel 4 as the best 
public service broadcaster for:

Taking risks with programmes that other 
channels wouldn’t take  
(42% of UK select C4 as the best – the next highest 
channel was selected by just 16%)

Tackling issues other channels wouldn’t  
(41% of UK select C4 as the best – the next highest 
channel was selected by just 13%)

Being experimental  
(35% of UK select C4 as the best – the next highest 
channel was selected by just 18%)

Recent 
programme 
highlights  
Gogglebox: Returned for its 15th 
series this February. Episode one 
averaged 4.1m which was the highest 
launch audience for 2 years.

Celebrity Bake Off for SU2C: 
Returned for S3 with an overnight 
audience of 3.3m viewers/ 17.4% 
share. Share was up +12% versus the 
previous series launch for all viewers 
and up a huge +25% for 16-34s.

Barrymore: The Body in the 
Pool: Averaged 2.7m viewers over 
the nearly 2 hour long episode and 
was Channel 4’s best performing 
documentary since Three Identical 
Strangers in February 2019.

Recent award wins:  

Impact (2018):  

Channel 4 
News
has the highest 
16-34 audience 
profile of any  
PSB National  
News programme 
(12% against 6-9% for 
other PSBs).

36
of the top 50 most 
16-34 skewing shows 
in 2018 across the 
PSB channels were 
from Channel 4 

7
out of the UK’s top 10 
factual entertainment 
programmes in 2018  
were shown on 
Channel 4 

TRIC Awards:  
The Television and Radio Industries Club (TRIC) 
promotes mutual understanding,  goodwill and 
networking among those in the technology  and 
related industries, by the holding of high-profile 
events, and raising money for good causes 
nominated by TRIC.

• Best Food Programme: The Great British Bake Off

Broadcasting Press Guild Awards:  
The Broadcasting Press Guild Awards recognise 
outstanding UK programmes and performances 
seen or heard in the preceding year. 

• Best Single Drama/Mini-series: The Virtues 

• Best Single Documentary: For Sama 

RTS Journalism Awards:
The prestigious awards, which span both news 
and current affairs, seek to recognise creative 
and excellent journalism by organisations whose 
broadcasts are transmitted on a UK-based 
platform, or who create online video content from 
a UK production base.

• Current Affairs – International: For Sama

“An outstanding film, the judges thought the 
filmmaker told her story, combining the intimate 
with the macro, with breathtaking courage, 
stamina and determination.”


