Historical metrics 2012-2016

Paga raf iz 3 2014 2015 2016
Creativity
Commissioning success
Mumber of major television and film awards won 20t 44 40 bl 45 47
Ciriginated content spend (Em] &3, 104 434 477 430 455 501
Engaging audiences
Portfolio high peak-time wiewing share (8-11pmi} 12.8% 12.4% 125% 129% 12.5%
Fortfolioc viewing share AEC1s 11.4% 3% 10.7% 11.0% 10.8%
Portfolio viewing share 16-34-year-olds a3 16.9% 16.7T% 17.05% 16.5% 16.2%
Channel 4 viewing share a2 687 6.1% L% 9% 5.9%
Fortfolio viewing share 421w 11.5% o 10.7% 10.8% 10.5%
Fortfolio 15 minute reach EA1% BAB% B5.Z7% E3.8% 83.5%
Digital VoD wiews (m) 450 a78 477 512 520
Reglstered viewers (m]’ B4 6.3 10.2 n.3 131 149
Ragistered viewars ana nat aof duplicate and active users within the kst two years.
Sustainability
Financial metrics
Corporation revenue (£m] 134 D25 08 734 ore 95
Ciigital revenues (£m) 51 &1 43 B2 162
Content and marketing spend (Em)] 143 a7 547 451 485 T50
Content and marketing spend and surplusfideficit] as a percentage of
revenus 59% iy 5% T3% T5%
Year end cash (Em) 134 281 238 222 252 215
Mon-adwertising and sponsorship revenue (Em) a1 &2 &5 = 5&
Oither operating costs as a percentage of total costs 30% 30 0% A% 26%
Pre-tax surplusAdefictt) (Em] 134 (e | [1&) 4 26 {15}
Ad sales measures
Sales Houwse SOMAR 172 274% 25 3% ZhRF%E 264% 26.56%
Advertising and sponsorship revenue (Em) 106 844 ads BT 225 938
S0C| portfolio high peak-time [B-11pm] 199% 1B.7% 171% 19.9% 19.1%
SOC| portfollc ABC1s 199% 190% 18.2% 1B.5% 17.9%
S0C| portfolle 16—34-year-olds 24.8% 233% 213% 22.5% 21.5%
SOCI| portfolio 18.5% iFAE A 16.6% 16.2% 15.4%




Historical metrics 20122016 continued

20z M3 2014 05 2016
Performance versus competitors
Portfolio viewing share
Channel & N.5% MO 107% 10.4% 10.5%
BBC 331.48% I2.4% 131% 12.8% 21%
my 22.4% 23.1% 22.0r% 21.2% 21.3%
Channel 5 &0% &0 LR 6.0% 5.2%
Source: BARE all indivicusls
Portfolio high peak-time viewing share 3-11pm
Channel & 12.8% 12.4% 12.5% 129% 12.5%
BBC 0% 12 B% 33.3% 33.0% 32.1%
my 24.3% 24 5% 240 229% 23.5%
Channel 5 1.2% 2% 0% 1% 7.3%
Source: BARE all indivicuzls
50¢C| portfolio
Channel & 1B.5% 171 16.4% 16.2% 15.8%
my 1B.3% IB 3% 36.7% 9% 34.4%
Channel 5 10.1% TR PL% 23% 9.2%
Sky 21.7% A 25 46% 2 T% 24.8%
Source: Mediaocaan
50¢CI portfolio ABC1s
Channel & 199% 130% 1B.2% 1B.5% 17.9%
my 36.7% 36.4% 34 5% 137% 3. %
Channel 5 29% BS%E 87% B.5% B.&6%
Sy 230% 22.6% 25 8% 24.0% 23.8%
Source: Mediaocaan
S50C| portfolio 16-34-year-olds
Channel & 24.8% 233% 23.3% 22.5% 21.5%
my 275% e 26.3% 26.2% 27.3%
Channel 5 B.5% 80% 7% TA% B.4%
Sy 2748% 2TTE I01% A% 25.5%

Source: Mediaocaan



Historical record

o7 008 i) i) i) M P | ¥ ik | 2014 a1 2016
£mi Em Erm Em £m £mi Erm Em Em £m
Consolidated results
Revenue 45 2046 B30 735 241 D25 0B 34 o 95
Operating surplus/ideficit) 7 {n 4 49 41 (2% (15} 4 24 (18}
Met financial iIncomeffexpenze) 10 14 12} 2 2 1 (1 (1 i -
Share of profit/{loss) In Joint venture 1 (3 - K| 2 1 - 1 3 3
Surplus.fideficit) before taxation z 10 2 54 45 (271 (16 4 24 (15)
Taxation i (8] 2} {15} m - 1 (1 - 13
Surplusfideficit) for the year 1 2 - L 35 27} (15} 3 26 18}
All figures are shown In acoordance with IFRS.
Advertising sales 207 2008 2009 010 201 Wiz 2013 204 2015 2016
£mi Emi Erm Em £m £mi Erm Em Em Emi
Channel & Sales House B2% =0 707 a1 237 F16 235 a7 1,047 1.05&
Cither 2,608 2487 2179 24710 2442 2430 2,616 2770 2532 2,908
Total broadcast 3,433 3,277 2,886 3,309 3,381 3,346 3,551 3,737 3,969 3,964
% % % % % % % % % %
Channel & 5ales Housa share 20 21 M5 28 e 24 263 Pl 264 26.5
Oither share 760 759 5.5 75.2 7.2 726 FENS 741 734 T34
Total 1000 100.0 100.0 10:0.0 100.0 100.0 100.0 100.0 100.0 100.0
Auwdience share [portfolic) 00 2008 2006 2010 20m 2012 2013 204 5 2016
% % % = % % % % % %
BBC [sxteen channels) 30 1315 326 z9 329 334 324 331 328 321
TV (sewen channels) 231 232 231 223 231 224 231 220 21.2 21.3
Channel 4 excluding 54C
(six channels) "y 1B 15 114 1.6 15 .o 109 104 10.5
Channel 5 {five channels) &0 &l &1 L3 L3 &0 &0 Ly G0 6.2
Cither approsimately 200 channels) 52 254 267 283 265 285 275 2B.1 294 29.9
Total 100.0 100.0 10:0.0 10:0.0 100.0 100.0 100.0 10:0.0 1000 100.0
The numiber of channels In brackets Indicates the number of channals In that portfollo 2= at 31 December 20146,
Source: BARE all indridusls
Awbence share o 008 2005 A0 20 01 a3 204 S 2018
% % % = % % % % % %
BBC Cine 220 2B 209 208 207 M3 2.0 217 e 22.0
BBC Two BE 18 15 &9 b.b &1 £a 6.1 57 5.9
™ and GMTV 192 184 179 170 6.4 15.7 16.2 15.4 150 15.4
Channel 4 excluding 54C BE 81 T4 70 b.B &b &1 L3 £ 5.9
Channel 5 52 50 49 45 a4 45 4.4 44 4.2 4.1
Cither 54 LR 1.4 438 449 LY 485 483 473 46,7
Total 100.0 100.0 10:0.0 10:0.0 100.0 100.0 100.0 10:0.0 1000 1000

Source: BARE all ndwiduzls



