Additional information

Historical metrics 2025 (vnavdited)
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reference 2030 2071 022 202 074 023
Creativity
Commissioning success
Originated content spend (£m) 47 3ro 4032 570 520 489 480
Engaging audiences
Channel 4 viewing share S8 BI% 58% 5.TH 5.6% S.4%
Portfolia viewing share 1015 10.3% 905 9.8% 9.9% 9T
Programme streaming views (bn) i} 13 15 14 16 18 159
Sustainability
Financial metrics
Corporation revenue (£m) B8 934 1154 1142 1.023 1036 1,027
Digital advertising revenue (Em) (1] 161 224 255 280 306 346
Non-advertising revenue (£m) GE a4 105 1 01 a5 105
Content spend (Em) e 522 &M T3 GE3 543 G40
Net assets (£m) Ga 452 566 560 491 472 428
Year-end net cash reserves (Em) B9 2m 272 253 as m 49
Pre-tax surplus/{deficit) before exceptional
tems (Em]) (=] T4 m 20 (52} } 1o
Pre-tax surplus/{deficit) (Em) 47 T4 0 3 (52} 12) m
Advertising sales measures
Linear adwertising revenus (£m) 152 B39 835 766 642 635 576
S0C| partfalio ABC1s &7 16.3% 16.8% 16.9% 16.5% 16.4% 16.4%
S0CI portfalio 16-34-year-olds &7 21.3% 200% 1963 18.9% 7.3% 181%




